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abstract: Once Facebook announced its plan to build a facility
in Prineville, it was confronted with critics from the society lead
by Greenpeace through their official Facebook profile and
Youtube video. Greenpeace objected the decision of Facebook
to work with an energy supplier (PacifiCorp) who produces the
energy mostly from coal. Greenpeace stated that Facebook
should set a positive example for the industry and is financial
secured to influence the mixture of their energy supply. So now
is the question which strategies are possible for Facebook to
realize the plan for the facility which will support the
economical weak community without endangering their
reputation 16 pp. Englisch.
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This publication could be worthy of a study, and superior to other. it was writtern extremely perfectly and beneficial. I
am just easily could possibly get a delight of reading through a published pdf.
-- Pr of . B er nie Tor phy       

I just started oF reading this article ebook. It is actually writter in basic words and not confusing. I am just very happy
to let you know that this is the best ebook i actually have read through inside my individual daily life and can be he
finest ebook for possibly.
-- Da yne Johns  
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